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Advertising Made Easy

Richmond Times-Dispatch launches video marketing solution

he Richmond (Va.) Times-

Dispateh has lannched Virginia's

first digital out-of-home video

marketing solution. Combining
data and technology, the Virginia Video
Network (VWV} s a location-based vid-
en advertising solution delivered through
standalone periodical racks and video dis-
plays.

According to a press release, the new so-
Iution provides a way for advertisers to tar-
get VVH racks in desirable loeations based
an data demographic and market directly
to consumers at the point of purchase in
high traffic retail locations.

Currently, there are more than 20 active
display screens in retail locations across

Richmond, Va. The Tirmes-Dispeateh has
alzo partnered with GPM Investments,

LIC, along with their Fas Mart conve-
nience stores, to p]am 10 sereens in their
top locations.

The program is led by a five-vear em-
plovee of the Times-Dispateh and former
director of digital sales Broderick Thomas.
His new title is director of the Virginia
Video Network.,

“The Virginia Video Network revolu-
tionizes the way we provide valuable news
eontent that our andience depends on, as
wiell as the business solutions that we offer
to our advertising partners,” Thomas said
in the press release. “VVIN expands the dy-
namics of how the BTD broadeasts in our
community.”—EM




